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GROUP

24h Total Individuals

(€million) FY10 FY09 VAR. % Audience Share, Jan 1st — Dec. 31st 2010

17.7
Total Net Revenues (€ mn) 855.1 | 656.3 30.3% . }+12.0% 158 14
Total Operating Costs 627.0°| 52597 19.2% won 8ot
EBITDA adj.* (€ mn) 228.1 | 1304 74.9%
EBITDA adj/Net Revenues 26.7% | 19.9% ’2
EBIT (€ mn) 2194 | 1228 78.7%
EBIT/Net Revenues 25.7% | 18.7% Grupo Telecinco  Grupo Antena 3 T A3

: TV Advertising Market FY2010
Net Profit Reported (€ mn) 70.5 48.4 45.6% )
Others

Net Profit Adjusted** (€ mn) 1644 | 1126 45.9% 6.0%
FCF (€ mn) 201.1 | 944  113.0% 2
FCF/Total Net Revenues 23.5% | 14.4% o
Net Cash Position -28.0 | -156.0 82.0% forta

* After the rights consumption

** Excluding the Net Impact of the amortization of the PPA of Endemol and the
write-off on the investment in Edam.

*** Including the reversal of a provision for €10.7 million
**** Including the reversal of a provision for €42.5 million
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BROADCASTING
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TELEVISION

Audience 24h Total Individuals*

15.0 - 0 1
14.0 1 -3.3% 0 -
13.0 - 0 4
12.0 - 0 4
r 4
11.0 - 9 0 4
TELECINCO
10.0 1 . . 0

TOTAL FY09 Var. 2010 TOTAL FY10 TOTAL FYO09 Var. 2010 TOTAL FY10

*Data: January 1st - December 31st 2010

In spite of the fragmentation the Sources: KANTAR MEDIA
D channel Telecinco maintains its :
re,eCincoe audience during the year 2010
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TELEVISION

Audience 24h commercial Target*

-3.9%

D

TELECINCO

Var. 2010 TOTAL FY10

Also in commercial target,
Telecinco maintains its
audience in 2010

15.0

14.0

13.0

12.0

11.0

10.0

TOTAL FY09

Var. 2010

*Data: January 1st

TOTAL FY10

- December 31st 2010

Sources: KANTAR MEDIA



BROADCASTING

Audience 24h Total Individuals by groups*

TOTAL T5 FDF La7 Boing TOTAL TOTAL A3 Neox Nova Nitro TOTAL
FY09 J— FY10

FY09 - p— — FY10 N ... . oo

TELECINCO

*Data: January 1st - December 315t 2010

et In the year 2010 the T5 Group -

D of channels increases its ..’-
.

TELECINCO audience by 1.5 pOintS Sources: KANTAR MEDIA






January 15t — February 20" 2011 BROADCASTING

Audience 24h Total Individuals by Channels, weekly average
Holiday period
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Since the beginning of the year il

Telecinco’s channel increases the gap
TELECINCO with its main competitor - =

Sources: KANTAR MEDIA 9



January 15! — February 20" 2011

BROADCASTING

Audience 24h Total Individuals by Channels, weekly average

8 3 football matches:
7.4 Barcelona-Atl.Madrid 36.9%
Almeria-Barcelona 22.3%
Real Madrid-Sevilla 13.6%
2 football matches:
SSVEICI);)-tlkE)i” er:;]?)tlcfgio/ Valencia-Malaga 13.2;’/0 1 football match:
pano A Betis-Barcelona 26.5% Sevilla-Oporto 11.6%
Barcelona-Betis 28.7% j
[ ]
68 @
6.6 6.7
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Deportivo-Sevilla 12.2% Zaragoza-Atl. Madrid 12.6%
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Cuatro has a stable audience
share in the period, while Sexta
depend on sport events

P
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January 15t — February 20" 2011 BROADCASTING

Audience 24h Total Individuals by Groups, weekly average

Holiday period
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> TELECINCO.Fs

N°5 web in the ranking of the media companies

N°2 page among the other broadcaster’'s webs 2010* Unique Users | Page viewed
Marca.com 27.69 664.19
2010* Unique Users | Page viewed EIMundo.es 25.46 359.64
RTVE.es 8.19 208.55 20Minutos.es 12.02 95.66
Telecinco.es 7.25 141.64 RTVE.es 8.19 208.55
Antena3TV.com 6.36 123.71 Telecinco.es 7.25 141.64

10,000 . Unique Users

9,000 .
8,000 E;’
7,000 ] tve

6,000 :

5,000 :

4,000 :

3,000 ‘ ! !
Dec-09Jan-10 Feb-10 Mar-10 Apr-10 May-10Jun-10Jul-10 Aug-10Sep-100ct-10 Nov-10Dec-10Jan-11 Feb-11**

Source: Nielsen Online (data obtained with Country Market
Intelligence), audited by OJD
*Full year 2010 average; **February 2011 accumulated

D Al m aChleved - a Iead I ng figures 1-21/2; data in million

website with its own identity A 12
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ADVERTISING

Cinema 0.5% Ext/ernal
.. N
Advertising market Radio
Internet Television

Press/ Magazines

FY 2009/2010 performance by media

Internet

0,
3.5% Radio
3.9% External
FYQ09 FY10
4.0% Television

Press/ Magazines
@l Total Advertising Market

@B Total TV Advertising Market

10% 15% 20%
- Spanish advertising market a®¥  Souce: PUBLIESPARA
& : -
grows in FY2010 and TV — ”

TeLeCincoe iNcrease its market share



ADVERTISING

Advertising Revenues, year 2010

Gross TV Advertising Revenues Gross Telecinco Multiplex
(million €) Advertising Revenues (million €)

/ +30.8%

+34.8%
J

A
F.
(€ millions) nam
FYQ09 FY10
FY09 FY10 Commercial Strategy, FY2010
Audience Share| SECONDS GRP’s (20”) C/GRP’s (20") T\ég\r,giiﬁsgv' Market share
% AN\ % N\ % I\ % N % EMIl. Ao N\ %
17.7%  +9.4% +2.3% +3.5% +26.4% 791.8  +30.8% +32.1%

Source: Kantar Media Publiespafia
_— *Data: Telecinco, Factoria de Ficcion,

D TL5 TV advertising revenues . La Siete, Boing y Cincoshop
outperforms the market 15
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ADVERTISING

TV advertising market by sectors

Sector Breakdown Sector Growth
(% on total Adv sales) (FY10 vs. FYQ09)
Finance Retail

\

/

Telecoms

7

Automotive Automotive

FY10
20.1 295

Food Other

/

Health & Beauty

D TV Advertising Market
by Sectors at FY10 16
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FINANCIAL RESULTS

(€million) FY10 FYO09 VAR %
TOTAL NET REVENUES 855.1 656.3 30.3%
TOTAL COSTS 635.6" 533.5* 19.1%
Personnel 89.9 79.5 13.0%
Operating Costs 392.6 284.9 37.8%
Amortizations & Depreciations 153.2 169.1 -9.4%
EBITDA (1) 228.1 130.4 74.9%
EBIT 2194 122.8 78.7%
Pre-Tax Profit 36.5 2.9 n.a.
Net Profit Reported 70.5 48.4 45.6%
Net Profit Adjusted (2) 164.4 112.6 45.9%
EBITDA/ NET REVENUES 26.7% 19.9%
EBIT/ NET REVENUES 25.7% 18.7%
NET PROFIT Reported/ NET REVENUES 8.3% 7.4%
NET PROFIT Adjusted/ NET REVENUES 19.2% 17.2%

* Including the reversal of a provision for €10.7 million
** Including the reversal of a provision for €42.5 million

(1) Post-rights amortization

(2) Excluding the net impact of the amortization of the
intangibles related to the PPA of Endemol and the write-off on
the investment in Edam.

D Consolidated Financial Results ——
TELECINCO -’
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FINANCIAL RESULTS

19.3 1.3
495 39.0
' +6.7% +3.3%
Reported One-off Normalized TV costs Variable Normalized  One-off Reported
FYO9 costs 2009 FYQO9 costs costs FY10 costs 2010 FY10

-
, FY2010 cost evolution

TELECINCO
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FINANCIAL RESULTS

€ millions
FY10 FYO09 Difference in € Variation %
Net Consolidated Revenues 1,245.9 1,189.3 56.6 4.8%
EBITDA 179.6 178.7" 0.9 0.5%

* Excludes gain from debt buy back and exceptionals

(179)

Million €

0

Other movements Write-off Participation FY10

Participation FY09 Contribution

F
Edam Group FY10 -
= ,
D ~ 20

P&L Highlights

TELECINCO



FINANCIAL RESULTS

FY10 FY09 Diff. in € million

Initial Cash Position -156.0 -25.9 -130.2
Free Cash Flow 201.1 94.4 106.7

Cash Flow from Operations 390.6 305.5 85.1

Net Investments -155.0 -174.2 19.2

Change in Net Working Capital -34.4 -36.8 2.4
Change in Equity 1,075.9 -2.3 1,078.2
Financial Investments -1,101.6 -13.8 -1,087.8
Dividends received 1.0 1.8 -0.8
Dividend payments -48.4 -210.3 161.8
Total Net Cash Flow 128.0 -130.2 258.1
Final Cash Position -28.0 -156.0 128.0
Free Cash Flow/Total Net Revenues 23.5% 14.4%

D Consolidated Cash Flow - (emillion)

statement 21
TELECINCO



FINANCIAL RESULTS

EBITDA (in million €) NET PROFIT Adjusted* (in million €)
EBITDA/ NET REVENUES (in %) NET PROFIT Adjusted*/NET REVENUES (in %)
228.1

164.4

FY09 FY10 FY09 FY10

* Adjusted Net Profit: excludes the accounting impact (after taxes) of
the amortization of the intangibles resulting from the PPA of the
Endemol acquisition and the write off of the participation in Edam.

(€million)
D \ET I -

TELECINCO




FINANCIAL RESULTS

€ 155.0* million €174.2 million

10.1

66.1

53.6

I TV Rights B 7TVRights M Co-production Tangible &
non-Fiction Fiction Distribution Intangible Fixed Assets

- * Excluding Cuatro’s Library

=) ’ Net Investments

TELECINCO

23



FINANCIAL RESULTS

Total dividend paid since TL5’s listing:
€1,493.7 millions

140.16

Pay-out ratio of
Reported Net +189%
Income

2009: 100%
2010: 199%

48.44 4,0%

2,1%
Dividend per share €0.20

(1) after deducting the
amount corresponding
to the shares owned
by the company,
2009 2010 243,089,569 shares in
2009 and 400,442,167
shares in 2010.

F0.35

E = Dividend (€ million) —A— Yield *

_ ; Source: Bloomberg, Teelcinco’s share price at
- *Yield 2009= O,20€/9,65€: 2,1%: Yield 2010 0,35€/8,85€ = Feb 23 ‘11 €8,85 and at Feb 24 ‘10 €9,65

] 4,0%; calculated with the share price on the date in which r
the Board of Directors produced the accounts P

24
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FINANCIAL RESULTS

(Emillion) FY10 FYO09 VAR %
Gross Adv. Revenues 834.9 619.3 34.8%
- Multiplex Telecinco 791.8 605.3 30.8%
- Other 43.1 14.0 n.a.
Discounts -40.3 -29.5 36.7%
Net Advertising Revenues 794.6 589.8 34.7%
Other Revenues 60.5 66.5 -9.0%
TOTAL NET REVENUES 855.1 656.3 30.3%
Personnel 89.9 79.5 13.0%
Rights Amortization 144.5 161.5 -10.5%
Other Operating Costs 392.6 284.9 37.8%
Total Costs 627.0™ 525.9*** 19.2%
EBITDA adj* 228.1 130.4 74.9%

** Including the reversal of a provision for €10.7 million * Post-rights amortisation

*** Including the reversal of a provision for €42.5 million

D Consolidated -

r
Profit & Loss Account (1) ~ ol 26
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FINANCIAL RESULTS

(€million)

FY10 FY09 VAR %
EBITDA adj* 228.1 1304 74.9%
Other Amortization & Depreciation -8.6 -7.6 13.6%
EBIT 2194 122.8 78.7%
Equity Consolidated Results -186.0 -123.1 51.1%
Financial Results 3.1 3.2 -4.4%
EBT 36.5 2.9 n.a.
Income taxes 0.0 24.1 n.a.
Minority Interests 34.0 21.5 58.6%
Net Profit reported 70.5 48.4 45.6%
Net Profit adjusted** 164.4 112.6 45.9%

*Post-rights amortisation

**Excluding the net impact of the amortization of the intangibles related to the
PPA of Endemol and of the write-off of the participation in Edam

D Consolidated
Profit & Loss Account (Il) 27
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PRO-FORMA FINANCIAL RESULTS

Y2010 (emillion) Profit & loss
accounts*
TOTAL NET REVENUES 1,171.9
TOTAL COSTS 960.0
EBITDA (1) 212.0
EBIT 199.9
Pre-Tax Profit 16.4
Net Profit Reported 66.6
Net Profit Adjusted (2) 160.5
EBITDA/ NET REVENUES 18.1%
EBIT/ NET REVENUES 17.1%
NET PROFIT Reported/ NET REVENUES 5.7%
NET PROFIT Adjusted/ NET REVENUES 13.7%

*Proforma consolidated profit & loss accounts under IFRS, the same
criteria of the consolidated accounts of the Telecinco Group

(1) Post-rights amortization

(2) Excluding the net impact of the amortization of
_-_ the intangibles related to the PPA of Endemol and

pro_forma Consolidated the write-off on the investment in Edam.
o )
: Profit & Loss Account 28
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FINANCIAL RESULTS

FREE CASH FLOW (€ million)

83.8% 122.4%
\ <

FCF / NET REVENUES (in %)

FY09 FY10
W FCF M Net Profit Adjusted @ FCF Conversion /NP Adjusted

D FCF generation

TELECINCO

(€million)

29



FINANCIAL RESULTS

FY10 FYO09
Fixed assets 1,149.8 221.7
-Financial 1,094.9 168.7
-Non Financial 54.9 53.0
Audiovisual Rights and Pre-payments 264.9 194.0
-TV, Third Party Rights 190.4 121.3
-TV, Spanish Fiction Rights 32.1 37.1
-Co-production / distribution 42.4 35.6
Pre-paid taxes 154.1 108.2
TOTAL NON-CURRENT ASSETS 1,568.7 523.9
Current assets 295.8 199.5
Financial investments and cash 116.4 10.7
TOTAL CURRENT ASSETS 412.2 210.2
TOTAL ASSETS 1,980.9 734.1
Shareholders' equity 1,376.1 291.6
Non-current provisions 32.0 21.3
Non-current payables 0.8 0.3
Non-current financial liabilities 73.1 90.7
TOTAL NON-CURRENT LIABILITIES 105.8 112.3
Current payables 427.6 254.2
Current financial liabilities 71.3 76.0
TOTAL CURRENT LIABILITIES 498.9 330.2
TOTAL LIABILITIES 1,980.9 734.1

D Consolidated - (emillion)
Balance Sheet 20
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January 18t — December 315t 2010 BROADCASTING

Audience 24h Total Individuals by Groups Audience 24h Commercial Target* by Groups
+14 +1.3
+1.5 +1.6
08 15.8 -0.6
2.3 1.2 u e @+ v e
0.9 -2.0 = 9.8
+0.2 WeSi 70 +0.2 1aSexta2 9.1
a0 5.0 10.0 15'.0 2(;.0 25;.0 0.0 5.0 10.0 15'.0 2(;.0
Vs 2009
Audience Prime Time Total Individuals by Groups Audience Prime Time Commercial Target* by Groups
a8 | e 7 leas 18
< | IGECREIC o
0.2 ; 15.7 0.3 16.7
-1.3 -1.6 = 8.8
+0.2 ) +0.5 o) =seca2 8.6
06 T T —— 1 5 01 14.2
0.0 5.0 10.0 15I.O 2(;.0 25I.O 0.0 50 100 1,-; 0 7cl)_o

* Commercial target: Audience group
comprising of individuals from 16 to 59 living
in communities of over 10,000 inhabitants
and across middle and upper social classes

I
Sources: KANTAR MEDIA 31

. Telecinco’s group of channels is leader

within the commercial groups
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BROADCASTING

December 15t 2009 — December 31st 2010 Audience 24h Total Individuals by Groups
Ban of advertising Analog WorIdHCup Launch of
on State TV switch-off @fﬁ e
i | r=— - |
. - - @
25 4 2 RIS I R R |
.l I .__I_-.-___.____I.t I .b..
| | | I I "% .e..-e tve
l l I |
. | | | 5 -
I I TELECINCO o
| ; nece AR
15 -
fﬁa
10 -
S e
=
C o5extz2 |
5 |

Dic-09 Ene-10 Feb-10 Mar-10  Abr-10 May-10  Jun-10 Jul-10 Ago-10 Sep-10  Oct-10  Nov-10 Dic-10

Fuente: KANTAR MEDIA

During the last 12 months Telecinco’s
D group of channels is leader in audience,

32
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January 15 — December 31°t 2010 BROADCASTING

Audience 24h Total Individuals by Channel Audience 24h Commercial Target* by Channel

o4 | &% o | a

-0.5 -0.6

-3.0 -3.4

22 -1.9

-1.2 -1.5

0.2 -0.2

0.0 5.0 1C;.O 15'.0 0.0 50 10.0 15.0
Vs 2009
Audience Prime Time Total Individuals by Ch. Audience Prime Time Commercial Target* by Ch.

e Y A
-1.8 21

-1.9 '%a 11.8 3.1

-2.4 -1.5

-1.5 -1.8

-0.3 -0.1

5.0 1(;.0 '. . 5.0 1(;.0 15'.0

*

Commercial target: Audience group

i i comprising of individuals from 16 to 59 livin
TeleCInCO_Channel Is leader among the in cgmmgnities of over 10,000 inhabitantg
commercial channels and across middle and upper social classes

TELECINCO

-
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BROADCASTING

EY09 Y10 Programming Mix in FY10; January 15t — December 315t 2010

54.20, 4 45.8%

B Live M Recorded

In-House Production vs. Library in terms of broadcasting hours

Productions with
Independent
0 Companies

In-house production FY09:45.0%

Produced by

FY09: 27.7%

Atlas & Telecinco

Productions

374% with Participating
Companies

S

FY09: 27.3%

TELECINCO Endemol
La fabrica de la Tele
FY09 FYlO Mandarina
W Third party rights W In House production

AW T|5 programming mix shows

D a stable performance of in-house
receCince production.
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Investor Relations Department
Phone: +34 91 396 67 83

Fax: + 34 91 396 66 92

Email:

WEB: http://www. telecinco.es/inversores/en

DISCLAIMER

Statements contained in this document, particularly the ones regarding any
Telecinco possible or assumed future performance, are or may be forward looking
statements and in this respect they involve some risks and uncertainties.

Telecinco actual results and developments may differ materially from the ones
expressed or implied by the above statements depending on a variety of factors.

Any reference to past performance of Telecinco shall not be taken as an indication
of future performance.

The content of this document is not, and shall not be considered as, an offer
document or an offer or solicitation to subscribe for, buy or sell any stock.

The shares of Telecinco may not be offered or sold in the United States of America
except pursuant to an effective registration statement under the U.S. Securities
Act of 1933, as amended, or pursuant to a valid exemption from registration
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