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Margins Financial Position

35.0%

28.8%

20.9%

+€50.2

EBITDA/Total Net Profit Adj/Total  Free Cash Flow/Total
Revenues Revenues Revenues

aw  TL5 s different: we manage e (€million)
D the key fundamentals of the
TELECINCO business
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GROUP

Audience Share, Jan 1st — March 31st 2009

(€million) 1Q09 1Q08 VAR % 17.3% 17.5% 17.2%
Total Net Revenues (€ mn) 159.7 | 249.0 -35.9% - 1539
Total Operating Costs 113.7 | 1288 -11.7%
EBITDA adj.* (€ mn) 46.0 120.2 -61.7%
EBITDA adj/Net Revenues 28.8% | 48.3%
EBIT (€ mn) 43.7 1179 -63.0%
EBIT/Net Revenues 27.3% | 47.4% 24N Tl PT 20:30 TI
Net Profit Reported (€ mn) 29.3 81.5 -64.1%
Net Profit Adjusted** (€ mn) 334 87.8 -62.0% 17.9%
Ye 70 16.0%
FCF (€ mn) 55.8 103.8 -46.2%
FCF/Total Net Revenues 35.0% | 41.7%
Net Cash Position 24.4 99.6 n.a.
» After the rights consumption 24 h TC PT 20:30 TC

** Excluding the Net Impact of the amortization of the PPA of Endemol

aw  irst Quarter 2009,

D Leadership in Advertising
TELECinee. and Profitabilit

Sources: INFOADEX
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BROADCASTING

January 18t — April 30t 2009

Audience 24h & Prime Time (20:30), Total
Individuals

306 17.2%
! 114 3% 14.4%

8.2% T7.7% 7

4.1% 3 294

-4.1 |-3.3 -1.2 |-2.8 +0.3 |+1.0 -0.1 |-0.3 +0.2 +0.6 +1.8 +2.7 -0.4 | -0.7 +4.6 |+4.2 -0.7 | -1.0 -0.6 | -0.5

Vs. 2008

Audience 24h & Prime Time (20:30),

1 *
17.7% Commercial Target

16.0%
14.9% 13.99% 14.2%
{ 113% 116% 1129, 116%

8.3% 8.7% 8.2% 779, 9:1% 8.2%

-5.3 |-5.2 -0.6 -1.4 +0.9 +1.4 -0.0 +0.1 +0.6 +0.9 +2.1 +#2.8 -0.4 |-0.7 +4.8 +4.2 -14 -15 -0.5 [-0.6

* Commercial target: Audience group
comprising of individuals from 16 to 59 living in

: : : R communities of over 10,000 inhabitants and
TLS maintains its Ieadershlp In across middle and upper social classes
Prime Time. = — S

TELECINCO -r’



BROADCASTING

Prime Time Audience Share: January 1st— April 30t 2009

i

-
Ola Jio

TS

reTirEe

NEERRAT ALDA,

Monday Tuesday Wednesday Thursday -.Fra Saturday Sunday
"\ 11,8 15,3 13,9 12,2 16,6 13,1 15,8
1 17,2 15,9 15,0 20,4 14,8 10,9 16,9
fo:na 15,9 11,8 14,6 13,4 15,5 14,1 14,7
cuatre” 10,6 14,9 8,6 9,6 12,8 8,1 9,6
5,3 5,6 9,0 7,0 5,6 16,3 5,1

Slot: 22:00-0:00 Total individuals

- . .
D TL5 Prime Time leads on four

nights of the week 6
TELECINCO



BROADCASTING

Programming Mix in 1Q09; January 1st— March 30t 2009

In-House Production vs. Library in terms of broadcasting hours

1Q09

BELive MRecorded

Productions with
Independent
Companies

—
NS

Produced by

28.4%

Atlas & Telecinco

Productions

236% with Participating
Companies

Endemol

La fabrica de la Tele

1Q08 10Q09 Mandarina
Alba Adriatica

m Third party m In House production

AW T 5 programming mix shows
D a stable performance of in-house
receCince production in 1Q09
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TELECINCO

I Analogical Channel's' Simulcast

DIGITAL TELEVISION

DTT Penetration

Audience 24h, Total Individuals (%)

I Exclusive DTT Channles —@—DTT Audience share

ey 28.7%
. 0

26.0%

20.2%

18.3%

17.1% 17.4%

14 9% 16.0%

9.8% 10.1% 11.0% 11.0% 11.5% 12.1%

04-2008 05-2008 06-2008 07-2008 08-2008 09-2008  10-2008 112008  12-2008 012009 02-2009 03-2009 04-2009

Technical Coverage: 90%
Household Penetration: 50.7% (Source: SOFRES)
Equipment: 16,924,937 units sold

The analog channels’ audience

proves that, at the moment,

the only growth driver is the 8
technology change
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N°1 page among the others broadcaster’'s webs

Mar-09 . !Dage Av_erage

Unic Users viewed minutes
1 |Telecinco.es 4,527,474 78,714,539 06:25
2 |RTVE.es 3,559,297 52,238,631 10:46
3 |Antena3tv.com 1,999,452 20,910,185 05:45

N°4 web in the ranking of the media companies

Mar-09 Unic Users V:Ta?/\(;:]eed ’?nvi?\rtigez |
1 |El Mundo 21,188,842 358,687,961 07:03 Telecinco LRSS Its
SO ek ' records of single users and
3 |20Minutos.es 7,438,135 100,645,052 07:01 S P
4 |Telecinco.es 4,527,474 78,714,539 06:25

telecinco.es e

78.7 4.5
- ' B S 3.9 '
3 . ’ B
DL +24%
) 5 Web content available Internet exclusive
>1Informativostelecinco.com 57 iPhofe content such as

Mitele o s
Series, programs, ' D

etc

Becari@s” and “Sexo 2008 2009 2008 2009
en Chueca”

Source: Nielsen Online (data

Al m aCh |eved - awe bSIte 4 obtained with Country Market

with its own identity -l Intelligence), audited by OJD 9

TELECINCO






ADVERTISING

Advertising Revenues, First Quarter 2009

Special Initiative’s share on 1Q09
Telecinco Gross Advertising Revenues :

15.7%
Gross TV Advertising Revenues Special Initiatives
(million €) (million €)
-38.0%
1Q08 1Q09 1Q08 1Q09

TL5 in 2009 achieves a result that (€million)
D allows the company to be leader in
TELeCince TV advertising revenues
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ADVERTISING

Commercial strategy, 1Q2009

| GRP's (20" CIGRP's (20" TV gross Adv.
Audience SHARE SECONDS (207) (207) Revenues
% 2N\ (%) N\ %) AN %) N\ (%) € mill /\ ()
1520  -20.4% -0.7% - 20,9% -21,6% 151.9  -37.3%
Power Ratio

P 168.0

161.5

_—
D
TELECINCO

1TO8 1TO9 : .
Source: TNS and Publiespafia
a TL5 achieves a result in line with the o —
D objective of maintaining the relative .’- .

TELECINco  POsSition versus the competitors



ADVERTISING

TV advertising market by sectors

Sector Breakdown Sector Growth
(% on total Adv sales) (1Q09 vs. 1Q08)
Finance Retail
/ Telecos =gl Retall +1.2%

Automotive

/

S Health & Beauty -16.1%
ﬁ Finance -21.0%
1Q09
Other -25.4%
18.4 38 0
— “ Food -31.6%
Food Other
g Telecos -37.5%

-47.6%

/

Health & Beauty

D TV Advertising Market
by Sectors at 1Q09 13
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FINANCIAL RESULTS

1Q09 1Q08 VAR %
TOTAL NET REVENUES 159.7 249.0 -35.9%
TOTAL COSTS 116.0 131.1 -11.5%
Personnel 20.4 20.8 -1.9%
Operating Costs 53.0 75.5 -29.7%
Amortizations & Depretiations 42.5 34.8 22.4%
EBITDA (1) 46.0 120.2 -61.7%
EBIT 43.7 117.9 -63.0%
Pre-Tax Profit 32.1 110.2 -70.9%
Net Profit Reported 29.3 81.5 -64.1%
Net Profit Adjusted (2) 334 87.8 -62.0%
EBITDA/ NET REVENUES 28.8% 48.3%
EBIT/ NET REVENUES 27.3% 47.4%
NET PROFIT Reported/ NET REVENUES 18.3% 32.7%
NET PROFIT Adjusted/ NET REVENUES 20.9% 35.-3%

(1) Post-rights amortization

(2) Excluding the net impact of the amortization of
the intangibles related to the PPA of Endemol

D Consolidated Financial Results
_ (€million) 15
TELECINCO aa




FINANCIAL RESULTS

1Q09 1Q08 Diff. in € million

Initial Cash Position -25.9 13.2 -39.0
Free Cash Flow 55.8 103.8 -48.0

Cash Flow from Operations 79.3 111.2 -31.9

Net Investments -57.1 -54.1 -3.0

Change in Net Working Capital 33.6 46.7 -13.1
Change in Equity -2.6 5.9 -8.5
Financial Investments -2.9 -23.2 20.3
Dividends received 0.0 0.0 0.0
Dividend payments 0.0 0.0 0.0
Total Net Cash Flow 50.3 86.4 -36.2
Final Cash Position 24.4 99.6 -75.2
Free Cash Flow/Total Net Revenues 35.0% 41.7%

(Emillion)

D Consolidated Cash Flow

16

statement

TELECINCO




FINANCIAL RESULTS

EBITDA (in million €) NET PROFIT (in million €)
EBITDA/ NET REVENUES (in %) NET PROFIT/NET REVENUES (in %)
119.3 120.2
86.1 87.8

Q107 1Q08 1Q09 Q107 1Q08 * 1Q09

* Adjusted Net Profit: excludes the accounting impact
(after taxes) of the amortization of the intangibles
resulting from the PPA of the Endemol acquisition.

(Emillion)
D Margins .

TELECINCO




FINANCIAL RESULTS

FREE CASH FLOW (€ million)

116.5% 118.2% 167.3%
< L L

FCF / NET REVENUES (i

Q107 1Q08 1Q09

B FCF B Net Profit Adjusted @ FCF Conversion /NP Adjusted

— Outstanding capacity of FCF (emillion)
D generation always in line with
TELECINGO  the Net Result

18




FINANCIAL RESULTS

€ 57.1 million € 54.1 million

1.7 05

B TV Rights TV Rights B Co-production Tangible &

non-Fiction Fiction Distribution Intangible Fixed Assets

-
o , Net Investments

TELECINCO

19



FINANCIAL RESULTS

£ millions : Organic

EIRUAONS 1Q09 1Q08 FX Effectin € Growth in €
Net Consolidated Revenues 277.2 319.9 5.4 -37.3
Cost of sales -237.5 -262.9
EBITDA 39.7 57.0 -1.7 -15.6
Net Profit -32.8 -26.7 -1.3 -4.8

A
D Edam Group 1Q09,
P&L Highlights 20

TELECINCO
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FINANCIAL RESULTS

10Q09 1Q08 VAR %
Gross Adv. Revenues 151.9 242 .2 -37.3%
- Television 147.6 238.0 -38.0%
- Other 4.4 4.2 3.8%
Discounts -6.7 -10.4 -35.6%
Net Advertising Revenues 145.2 231.7 -37.3%
Other Revenues 14.5 17.2 -16.0%
TOTAL NET REVENUES 159.7 249.0 -35.9%
Personnel 20.4 20.8 -1.9%
Rights Amortization 40.2 32.5 23.6%
Other Operating Costs 53.0 75.5 -29.7%
Total Costs 113.7 128.8 -11.7%
EBITDA adj* 46.0 120.2 -61.7%

* Post-rights amortisation

Consolidated - (€million)
o ) -—
D Profit & Loss Account (1) ~ ol 22

TELECINCO




FINANCIAL RESULTS

1Q09 1Q08 VAR %
EBITDA adj* 46.0 120.2 -61.7%
Other Amortization & Depreciation -2.3 -2.2 3.8%
EBIT 43.7 117.9 -63.0%
Equity Consolidated Results -11.6 -8.3 39.4%
Financial Results 0.0 0.6 n.a.
EBT 32.1 110.2 -70.9%
Income taxes -5.2 -29.7 n.a.
Minority Interests 2.3 1.0 n.a.
Net Profit reported 29.3 81.5 -64.1%
Net Profit adjusted** 33.4 87.8 -62.0%

D Consolidated

Profit & Loss Account (Il)
TELECINCO

*Post-rights amortisation

**Excluding the net impact of the Amortization of the intangibles related
to the PPA of Endemol

(Emillion)
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TELECINCO

FINANCIAL RESULTS

1Q09 1Q08 2008

Fixed assets 306.1 552.9 323.6

-Financial 249.2 493.7 264.5

-Non Financial 56.9 59.2 59.1
Audiovisual Rights and Pre-payments 207.1 206.1 190.7

-TV, Third Party Rights 117.9 113.4 96.6

-TV, Spanish Fiction Rights 23.3 29.1 27.3

-Co-production / distribution 65.9 63.7 66.9
Pre-paid taxes 26.2 15.9 26.3
TOTAL NON-CURRENT ASSETS 539.5 774.9 540.7
Current assets 203.7 218.8 251.8
Financial investments and cash 131.5 161.9 35.1
TOTAL CURRENT ASSETS 335.2 380.7 286.9
TOTAL ASSETS 874.7 1,155.6 827.6
Shareholders' equity 479.1 748.9 461.5
Non-current provisions 41.3 82.9 43.8
Non-current payables 1.5 1.0 0.2
Non-current financial liabilities 60.3 61.4 59.8
TOTAL NON-CURRENT LIABILITIES 103.1 145.3 103.8
Current payables 245.9 260.6 261.1
Current financial liabilities 46.6 0.9 1.2
TOTAL CURRENT LIABILITIES 292.5 261.5 262.3
TOTAL LIABILITIES 874.7 1,155.6 827.6

Consolidated
Balance Sheet

(Emillion)
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Investor Relations Department

Phone: +34 91 396 67 83

Fax: + 34 91 396 66 92

Email:

WEB: http://www. telecinco.es/inversores/en

DISCLAIMER

Statements contained in this document, particularly the ones regarding
any Telecinco possible or assumed future performance, are or may be
forward looking statements and in this respect they involve some risks
and uncertainties.

Telecinco actual results and developments may differ materially from
the ones expressed or implied by the above statements depending on a
variety of factors.

Any reference to past performance of Telecinco shall not be taken as an
indication of future performance.

The content of this document is not, and shall not be considered as, an
offer document or an offer or solicitation to buy or sell any stock.

~

-’
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