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1H12 financials 28,0%

EDIASET
espana

__ €Millions 1H12 1H11 \
TOTAL NET REVENUES 474,0 540,9
Total operating costs 432,7 416,9

Recurring EBITDA margin 8,7% \ )
EBIT margin 6,8% 18,9% 1H12 - TV Advertising market share
rs ™

MEDIASET
' " 45,4%
Qet cash position -85,6 |

*Recurring EBITDA Adj, includes TV rights consumption and excludes one-off items
** Adjusted Net profit excludes all impacts from non cash items like PPA
amortization (on Cuatro, Digital+ and Endemol) J
(1) 1H11 Net profit restated including -€3,6m PPA amortization of D+
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Source: Kantar media and Infoadex
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TTV Consumption steadily increases: +31minutes during the last 10 years

260

Years \ Minutes \ Thousands
248| 0o 1995 211 5.343
240 = Minutes Thousands 235 239 1996 214 5.445
227 - ’ oo 1997 209 5.493
28 1998 210 5.584
220 214 217 217 1999 213 5.678
1 210 210 :
209 208 6.700 2000 210 5.639
00 2001 208 5.660
6.200 2002 211 5.754
2003 213 5.824
180
. 2004 218 6.167
2005 217 6.205
160 2006 217 6.270
5200 2007 223 6.502
2008 227 6.688
140 4.700 2009 227 6.848
2010 235 7.149
150 M, 200 2011 239 7.319
& 5 '96\ & & WQQQ (195\ '19& (&6‘-’ @Qu ‘19@ (\9@ (196\ (@be (‘9@ ’19'& (19\'\ ‘19,{1' 2012 248 7.585

Source: Kantar media
* Data: average January 15t —July 20t 2012 (same period
2011: 241,0 minutes and 7.359 thousands)



MEDIASETespana.

19 months in a row of leadership for MEDIASET’s group of channels
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24h Total Individuals Audience share 24h Commercial target audience share

Source: Kantar media
* Data average July 15t—20th

Commercial target: Audience group comprising of individuals from 16 to 59 living in
communities of over 10,000 inhabitants and across middle and upper social classes



MEDIASET’s group of channels increase its audience (vs. the
same period of 2011) widening the gap with its competitors,
even more so when considering the commercial target
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Vs 2011 . +2,0
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' +1,3 |’ -0,5 ' -0,7 |' 3,2 )

YTD* 24h Total Individuals Audience share YTD*24h Commercial target audience share

Source: Kantar media

Data: average January 1st—July 20t 2012

Commercial target: Audience group comprising of individuals from 16 to 59 living in

communities of over 10,000 inhabitants and across middle and upper social classes 6
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Vs 2011 ' 0,0 |' -0,3

YTD* 24h Total individuals audience sharé
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Source: Kantar media; Data: average January 15t — July 20t 2012
Commercial target: Audience group comprising of individuals from 16 to 59 living in communities of over 10,000 inhabitants and across middle and upper social classes
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MEDIASET’s second generation channels increase their audience month by month
establishing new records each month
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Source: Kantar media

* Data average July 15t— 20t

Commercial target: Audience group comprising of individuals from 16 to 59 living in
communities of over 10,000 inhabitants and across middle and upper social classes
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FDF: young adult’s channel J Boing: children’s channel p
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Divinity: ladies’ channel J \ La7 young adult’s channel J\ Energy: men’s channel

Source: Kantar media
Data: average audience July 15t— 20t
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1H12 advertising market

-iS,G%

1H11
M TOTAL ADVERTISING MARKET
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M TELEVISION

1H12 market share per media

| Cinema 03%}, Outdoor
Badio 92%|
Internet ggo
gl elevision
Magazines
N

| Radio
Television
-18,1% | Outdoor
Press/ Magazines
Cinema J

11
Source: Infoadex
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Mediaset Espaina multiplexes

advertising revenues 1H12 market share
: j illi 4 — Oth
522 6 €Millions — ers
l 4591'
1H11 1H12

1H12 commercial strategy
Audience ' Var % Seconds GRP (20”) '

18,5% - +2,4% +10,2%

0606
o - 80%

1,5%

+21,1%

+151% 0  +36,2% +11,0% ' i

+69,0% |  -285% ' +32,0% l -

28,0% ' +s,1%' +24,2% ' +10,7% ' -20,7% ' €459,1m

MEDIASET

espana.

Source: Kantar media, Infoadex and Publiespaiia
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Mediaset Espaia’s market share increases in 2012

46,6% l

/

EDIASE EDIASE EDIASE

espana espana espana

1st Quarter 2nd Quarter 1st Half

2011 w2012
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Source: Infoadex
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1H12 sector breakdown (% on total adv. sales)

/_ e
Finance

Automotive —

Food "

~ Retail
. Telecoms

ealth & Beauty

TV advertising market by sectors

% Sector growth (1H12 vs. 1H11)

-30,4 l

Finance

Retail

Food
Health & Beauty

Others

Telecoms

Source: Publiespafia

-10,7 | Automotive
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FINANCIAL RESULTS.
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1H12 consolidated financial results

€Millions 1H12 1H11
Total net revenues 474,0 540,9
Total recurring costs 432,7 416,9
Personnel 53,1 54,2

TV Rights Amortisation 95,1 1114

Other Operating Costs 284,5 251,3

Non recurring costs - 12,7

4,0
4,9

PPA Amortisations
Amortisations & Depreciations

Pre-Tax Profit

| Recurring EBITDA adj/ Total net revenues
" EBITDA adj/ Total net revenues
EBIT/ Total net revenues
NET PROFIT Reported/ Total net revenues
NET PROFIT Adjusted/ Total net revenues

8,7%
8,7%
6,8%
7,9%
9,5%

22,9%
20,6%
18,9%
15,1%"
16,5%

(1) Recurring EBITDA Adj, includes TV rights consumption

(2) Adjusted Net profit excludes all impacts from non cash items like PPA amortization (on Cuatro, Digital+ and Endemol)

* 1H11 Pre tax profit and Net profit restated including -€3,6m PPA amortization of D+




MEDIASETEspana.

1H12 consolidated cash flow

€Millions

1H12 1H11
Initial Cash Position 26,5 -28,0
Free Cash Flow -12,8 60,4
Cash Flow from Operations 136,9 212,3
Net Investments -135,5 -151,6
Change in Net Working Capital -14,3 -0,2
Change in Equity 0,3 0,4
Financial Investments 47,7 19,9
Dividends received 13,2 1,9
Dividend payments -55,3 -140,2
Total Net Cash Flow -6,9 -57,6
Final Cash Position 19,6 -85,6

Net cash position

19,6

1H12

€Millions

17
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1H12 total net investments:
€135,5 millions (1H11: €151,6m)

4,5

0,6

E TV Rights Non-Fiction M TV Rights - Fiction
M Co-production _ITangible & intangible fixed assets
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MEDIASETespana.

Mediaset €SpPahna maintains its leaderships: 1H12 - Advertising market share

espanae.

Leaders in audience (28,0% in Tl and 30,6% in TC)
Leaders in advertising (45,4%)

Mediaset espafiia key value factors are: Net cash position

-~

19,6 b
Cost control

€Millions

Solid balance sheet

Absence of debt

1H12

Source: Kantar media and Infoadex 19
Data: 1H12 (average January 15t — June 30t")
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MEDIASETESpana.

1H12 consolidated P&L account (I)

€Millions

1H12 1H11 Var %

' Gross Advertising Revenues 478,5 540,0 -11,4%
- Multiplex Mediaset Espafa 459,1 522,6 -12,2%

- Other 19,4 17,4 11,4%
Discounts -28,3 -31,4 -9,8%

Net Advertising revenues 450,1 508,6 -11,5%
Other Revenues 23,9 32,3 -26,2%
Personnel 53,1 54,2 -2,1%

TV Rights Amortisation 95,1 1114 -14,6%
Other Operating Costs 2845 251,3 13,2%

Total costs (1)

\

Q recurring items (2)

432,7

416,9

3,8%

* EBITDA Adj, includes TV rights consumption

FINANCIALS




MEDIASETESpana.

FINANC

1H12 consolidated P&L account (ll)

€Millions 1H12 1H11 Var %
PPA amortisation (3) 4,0 4,0 0,0%
Depreciation tangible assets & provisions (4) 53 4,9 6,5%

Total Costs (1+2+3+4) 442,0 438,5 0,8%

Equity Consolidated Results 3,5 -5,2(1) n.a.

Financial results 1,8 2,5 -25,9%
(1)

Income Taxes 0,0 -18,1 -100,0%
Minority Interest 0,3 0,0 n.a.

EPS 0,093 € 0,200 €1)
EPS Adjusted** 0,111 € 0,219 €
NET PROFIT/NET REVENUES 7,9% 15,1%(1)
NET PROFIT ADJ/NET REVENUES 9,5% 16,5%

* EBITDA Adj, includes TV rights consumption
** Adjusted Net profit excludes all impacts from non cash items like PPA amortization (on Cuatro, Digital+ and Endemol)
(1) 1H11 Equity consolidate results, EBT and Net profit restated including -€3,6m PPA amortization of D+

23



MEDIASETeSpana.

1H12 consolidated balance sheet

€Millions 1H12 2011

Fixed assets 1.053,0 1.123,1
-Financial 760,4 825,9

-Non Financial 292.,6 297,2
Audiovisual Rights and Pre-payments 296,6 261,0
-TV, Third Party Rights 221,9 186,5

-TV, Spanish Fiction Rights 30,5 29,3
-Co-production / distribution 442 45,1
Pre-paid taxes 177,6 158,1
TOTAL NON-CURRENT ASSETS 1.527,2 1.542,2
Current assets 2487 302,9
Financial investments and cash 63,6 114,4
TOTAL CURRENT ASSETS 312,3 417,3
Shareholders' equity 1.408,2 1.425,8
Non-current provisions 27,6 29,3
Non-current payables 9,8 55
Non-current financial liabilities 16,2 0,1
TOTAL NON-CURRENT LIABILITIES 53,6 34,9
Current payables 349,8 410,9
Current financial liabilities 27,9 87,8
TOTAL CURRENT LIABILITIES 377,7 498,7

FINANCIALS

L

24



MEDIASETESpana. , '
P FINANCIAL

2Q12 consolidated P&L account (1)

€Millions 2012 2011 Var %
Gross Advertising Revenues 257,2 272,8 -5,7%
- Multiplex Mediaset Espafia 247,1 264,3 -6,5%
- Other 10,1 8,5 18,6%
Discounts -15,4 -16,0 -3,9%
Net Advertising revenues 241,8 256,9 -5,8%
Other Revenues 14,2 17,9 -21,1%
Personnel 27,2 27,2 0,2%
TV Rights Amortisation 41,6 61,2 -32,1%
Other Operating Costs 170,3 126,4 34,8%
Total costs (1) 239,1 2147 11,4%

\

Non recurring items (2) n 0,2 0,0%/

* EBITDA Adj, includes TV rights consumption

25



MEDIASETESpana.

2Q12 consolidated P&L account (ll)

€Millions

PPA amortisation (3)
Depreciation tangible assets & provisions (4)

Total Costs (1+2+3+4)

2Q12

2011 Var %

2,0 0%
2,1 53,7%
219,0 11,6%

Equity Consolidated Results
Financial results

Income Taxes
Minority Interest

4,8
-0,1

0,0
0,1

-6,9(1) n.a.
0,0 n.a.
(1)

-7,4 -100,0%
0,0 n.a.

EPS 0,040 € 0,102 €(1)
EPS Adjusted** 0,050 € 0,116 €
NET PROFIT/NET REVENUES 6,4% 15,1%(1)
NET PROFIT ADJ/NET REVENUES 7,9% 17,1%

FINANCIALS

* EBITDA Adj, includes TV rights consumption

** Adjusted Net profit excludes all impacts from non cash items like PPA amortization (on Cuatro, Digital+ and Endemol)
(1) 2Q11 Equity consolidated results, EBT and Net profit restated including -€1,8m PPA amortization of D+

26



MEDIASETeSpana.

Mediaset Espaina multiplexes

advertising revenues
p
264,3 I
247,1
" 2Q11 2Q12
2Q12 commercial strategy

066
o0 ¥

MEDIAEET
espana.

€Millions

2Q12 market share

i M

==  Others MEDIASET
. espaifa.

Audience ' Var % ' Seconds ' GRP (20”) ' C/GRP’s .

28,7%

+14,0%

+8,8%

+46,4%

+28,5%

+17,6% ' -20,5% €247,1m

+15,8%

‘6’5%

Source: Kantar media, Infoadex and Publiespaiia
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24h Total individuals audience share

16,7 |

VAN >,

jan-12 feb-12 mar-12 apr-12 may-12 jun-12 jul-12"

.

apr-12 may-12 jul-12"

feb-12 mar-12

Source: Kantar media
* Data average July 15t —20th
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24h Total individuals audience share
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Programming mix in 1H12
In-house production vs. Library in terms of broadcasted hours

S R .

2

5,3%
GROUP TELECINCO CUATRO LA SIETE BOING DIVINITY ENERGY
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& Third party rights [ In-house production 31



MEDIASETesSpana.

1H11

ulive uiRecorded

1H11 1H12
M In House production W Third party rights

Programming mix in 1H12
In-house production vs. Library in terms of broadcasted hours

Productions with
independent companies

1H12:32,9%

Produced by
Atlas & Mediaset Esp.

1H12: 25,3%

Productions with
participating companies:

- Lafabrica de la tele
- Mandarina
- BigBang

1H12:41,8%
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Tespana.
Top 5 media web pages

¢ marcaes f 32,23 ' 859,76 f telecincoes f
¢ elmundo.es ' 29,94 ' 383,02 ' l rtve.es '
&5 20minutos.es ' | 15,68 ‘ | 87,31 ‘<=> antena3tv.es ‘
¢  abc.com ' 13,93 ' 101,30 ';;, mitele.es ' |
fi  telecinco.es ' 13,41 ‘ 328,56 ‘ ¢ cuatro.com ‘ |

TV groups user’s 2012 monthly evolution

16,1 ' Each month Mediaset espafia’s web pages '
establish new records; in June 2012:
espana. - 14,5m users on telecinco.es

- more than 3m users on cuatro.com
- 4,5m users on mitele.es

At the end of June we had 16m unique
) tve users on the group’s web pages

11,2 :
10,8
J

jan-12 feb-12 mar-12 apr-12  may-12  jun-12

33
Source: OJD Nielsen
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Investor Relations Department
Phone: +34 91 396 67 83

Fax: + 34 91 396 66 92

Email: inversores@telecinco.es

WEB: http://lwww.telecinco.es/inversores/en

Statements contained in this document, particularly the ones regarding any
Telecinco possible or assumed future performance, are or may be forward looking
statements and in this respect they involve some risks and uncertainties.

Telecinco actual results and developments may differ materially from the ones
expressed or implied by the above statements depending on a variety of factors.

Any reference to past performance of Telecinco shall not be taken as an indication
of future performance.

The content of this document is not, and shall not be considered as, an offer
document or an offer or solicitation to subscribe for, buy or sell any stock.

The shares of Telecinco may not be offered or sold in the United States of America
except pursuant to an effective registration statement under the U.S. Securities Act
of 1933, as amended, or pursuant to a valid exemption from registration
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