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GROUP

Audience Share, Jan 1st — June 30th 2009
(€million) 17.5%

1H09 | 1HO8 VAR % 16.8%
Total Net Revenues (€ mn) 3208 | 563.0 -43.0% 15.1% 152%
Total Operating Costs 2227 2720 -18.1%
EBITDAadj.* (€ mn) 98.1 | 2910 -66.3%
EBITDA adj/Net Revenues 30.6% | 51.7%
EBIT (€ mn) 939 | 2872 -67.3% 5 - m 5 - m
EBIT/Net Revenues 29.3% | 51.0%
24h Tl PT 20:30 TI

Net Profit Reported (€ mn) 62.2 1989 -68.7%
Net Profit Adjusted** (€ mn) 74.1 210.7 -64.8% Advertising Market Share 1H09
FCF (€ mn) 338 | 2152 -84.3% -

8.1% —
FCF/Total Net Revenues 10.5% | 38.2% : )

(0)
Net Cash Position 2040| -1174  na el
cuatre’

* After the rights consumption

** Excluding the Net Impact of the amortization of the PPA of Endemol

) FirSt Half 2009, Sources: SOFRES and
Leadership Profitability HroReEr 2
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BROADCASTING |
Year 2009




BROADCASTING

January 18t - July 28" 2009

: Audience 24h & Prime Time (20:30),
16.6% 16_20/5) Total Individuals
14.2% 13 89 14.1%

8-4% 7.5% 7.00

3.1% 3.0%

-4.0 | -34 -0.8 | -1.6 +0.1 +0.7 -0.3 | -0.2 -0.4 | -0.9 +1.8 +2.5 -0.6 |-0.8 +5.0 +4.5 -0.6 -0.6 -0.2 | -0.2

Audience 24h Vs. 2008

Audience 24h & Prime Time (20:30),
Commercial Target*

9% 11.3% 10 90p 116%
m— 8.5% g 79

3.9%
° 3.2%

-5.3 [-54, -0.3 |-05 +0.7 |+1.0 -0.1 +0.1 -0.1/-0.8 +2.1 |+2.8 -0.6 |-0.8 +4.9 +4.5 -1.1 |-1.0 -0.3 | -0.2

* Commercial target: Audience group

= = F F H F comprising of individuals from 16 to 59 livin

TL5 maintains its leadership in Prime in cgmmgnities of over 10,000 inhabitantg

Time in spite of the high impact of and across middle and upper social classes
e — 4

receCince  fragmentation on audiences.




BROADCASTING

Prime Time Audience Share: January 15t — June 30t 2009

UPERY

Liliilg

" QUE sF
AVECIRA
Monday Tuesday Wednesday Thursday

Q 13.0 15.7 15.2 12.1 16.9 13.6 14.8
1 16.4 15.2 15.3 19.6 13.7 11.7 16.6
f%a 15.4 12.3 14.3 13.7 15.4 13.9 14.5
cuatre’ 10.3 14.8 8.5 9.6 13.3 7.8 10.9
) 5.6 5.8 8.7 7.6 5.6 14.8 4.9

Slot: 22:00-0:00 Total individuals

5 TL5 Prime Time leads on five

nights of the week 5
TELECINCO



BROADCASTING

Programming Mix in 1H09; January 15t — June 30t 2009

In-House Production vs. Library in terms of broadcasting hours

1HO8 1HO09

B lLive MRecorded

Productions with

E— 4 i
In-house production
Produced by
/ Atlas & Telecinco

Productions
2 1. 1% with Participating
Companies

Endemol

La fabrica de la Tele
Mandarina

1HO7 1HO8 1HO9 Alba Adriatica
M Third party rights M In House production

AW  TL5 programming mix shows
D a stable performance of in-house
receCince production.




u DIGITAL TELEVISION
H% Audience 24h, Total Individuals (%) DTT DEDICATED CHANNELS

® Total DTT Audience share

Il Exclusive DTT Channels

|

I simulcast of analogical channels : i~~~ i e :
i i +74% o +23% L +61% !
. 1 [ [ | 1
+469¢ 1.4 41 ' 1 1
6% 353 : : Lo o :
0 | 1 1 |+38% - 1
35% A AP Lo | 1 +53% |
. I P 1.09 ' |
1 1 1 1 1 1
30% - I ! Ho L 1.01 !
| 1.0 1, 1 1 1 1 :

25% 1 ' ' Lo L
' 2y 51%| | E | 10,70 o E
I 0.8 ! 1o 0, [ !
20% 4.7%| - | L +2% 1 1 e |

0 .

43%| OO +68% | | o |
15% 1 BB 3% o6 ] o 0.55 0561 | |
0 == 0 : 1 1 1 1
L 25.2% m_m: 3.9% | : 0.45 0 45 i i i i :
’ 17.0% @’ 30% 1 o4 o L !

. 1
10.25 0.25 (. ! !
5% - Tt & 2.9% | : o | E :
} 1.0% 1 0.2 41 1o o 1
00/ tﬁ U770 - : - - A 11 : 1 :

1 1 1
° ' SN 'A o] YA iR ° B :

01-2009 06-2009 I g0 S T | el L e L e e

: FDF LASIETE NEOX NOVA CLANTV  TELEDEPORTE

Technical Coverage: 90%
Household Penetration: 61.5% (Source: SOFRES)
Equipment: 19,044,754 units sold

I January 2009
Bl June 2009

E
D TL5 digital channels audience

increase 74%o during the 1HO9 7
TELECINCO



[_] DIGITAL TELEVISION

H% Multichannel Strategy

April 314 2010, after the switch-off,

TL5 will have a complete digital multiplex:

Telecinco’s family of channels includes:

TELECINCO Factoria de Ficcion LA SIETE

Age Target: 4+- <39 Young adults Young adults
Social Classes Upper and : _ ahl lated
Target: PRE RN Medium, High Hl%vit}/] rneee\?\}e

technologies

-
& ' TL5 family of channels

TELECINCO




> J TELECINCO. ES

r.elemama.
POMTADA NOTICTAL AUDIENCING GENTE DR LA TELE LA FEASTINDA BLOGE SOTOE ViDL

. EEEEIIERT 1o fono: mbs diverticlas de OF 2009 <

N°1 page among the others broadcaster’'s webs ==

June 09 Unique Eage Av_erage
Users viewed minutes

1 [Telecinco.es | 5.396.765 | 88.354.195 06:16
2 |RTVE.es 4.074.800 | 55.857.067 11:36

3 |Antena3tv.com| 3.331.596 70.966.313 08:23

N°5 web in the ranking of the media companies

June 09 Unique Eage Av_erage
Users viewed minutes e ol et
1 [El Mundo 21.627.935 | 368.473.480 08:05 .
2 |Marca.com | 19.208.711 | 451.043.727 | 07.35 ;I'eeég(r:&nscoof S|Inr8 erol\J/segrs alntcsj
3 |20Minutos.es 8.702.298 | 106.418.185 06:51 viewed pages in 2009,
4 |Sport.es 5.405.536 | 113.424.281 04:43
5 |Telecinco.es | 5.396.765 | 88.354.195 Page Viewed Unic Users
88.4 :
83.2
telecinco.es
Mitele’ — -
Series, programs, ' D 3.6
etc
Web content Internet exclusive
=1 Informativostelecinco.com available for iPhone content such as

“Becari@s” and “Sexo

en Chueca” 2008 2009 2008 2009

- Alm aChieved: a Website } Source: Ni_elsen Online (data

. . ) ) obtained with Country Market
with its own identity

4 Intelligence), audited by OJD 9

-’
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ADVERTISING

Advertising Revenues, First Half 2009

Special Initiative’s share on 1H09 Telecinco
Gross Advertising Revenues : 17%

Gross TV Advertising Revenues Special Initiatives
(million €) (million €)

-43.6%
-40.5%

1H08 1H09 1H08 1HO9

TL5 in 2009 achieves a result that -~ (€million)
D allows the company to be leader

) - . 11
TeLeCince in TV advertising revenues



ADVERTISING

Spanish Total Advertising Market 1H09: -29.2%

5% 2.6% TV Advertising Market Share 1H09: -30.1%
|'
M 0 |
5% a u n
g t t —
a d e _—
iz 8 r fort
-15% n r ;
e e
¢ t
-25% °
cuatre
-35% -33.1%
-37.7%
-45% -42.4%
-47.7% tvp

-55%

Source: INFOADEX

D Advertising Market, First Half 2009

12
TELECINCO



ADVERTISING

Commercial strategy, 1H2009

i GRP's (20" CIGRP’s (20" TV gross Adv.
Audience SHARE SECONDS (207) (207) Revenues

% N\ (%) N\ (%) I\ (%) AN\ (%) € mill /\ (%)

15.1%  -20.9% +3.4% -20.3% -29.4% 3041  -43.6%

Source: TNS and Publiesparia

5 TL5, in spite of the sharp decline of -
=l

revenues, keeps the leadership of .’-

reLeCince the TV advertising market 13




ADVERTISING

TV advertising market by sectors

Sector Breakdown Sector Growth
(% on total Adv sales) (1HO9 vs. 1HO08)
Finance Retail
Telecos =] Retail -11.3%
Automotive /
™~ =,4 Health & Beauty -20.0%
/
5l Finance -21.6%
1HO9 Food -29.9%
19.4 23.6
— “ g Telecos -31.5%
rood Other Other -36.5%

-49.4%

/

Health & Beauty

D TV Advertising Market
by Sectors at 1HO9 14

TELECINCO




40% -

35% -

30% <

25% <

20% <

15% <

10%

14.9%

ADVERTISING DTT

WHY NOW?

Now is the right moment to invest in DTT
and we can start selling advertising with

a combined commercial strategy

—@—=DTT Audience share

16.0% 17.1%

17.4%

18.3%

20.2%

219%

23.8%

26.0%

27.3%

28.7%

39.9%

DTT Audience Share June 09

Catalufia (Barcelona) 43.1%

Madrid

40.3%

06-2008 07-2008 08-2008 09-2008 10-2008 112008 12-2008 012009 02-2009 03-2009 04-2009 05-2009 06-2009 07-2009*

-
: Multichannel commercial

TELECINCO

strategy

Source: SOFRES
* As of July 26t 2009

15
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ADVERTISING DTT

Commercial bundling, why now?

With the increasing fragmentation, the highest
ratings of the market get more value.

Power ratio including Power ratio of Telecinco
Digital channels

1.62

1HO9 1HO9

Source: TNS and Infoadex
DTT Revenues source INFOADEX

p— l—
—— "

TELECINCO aa ’

r i i
D Increasing TL5’s power ratio




ADVERTISING DTT

TELECINCO Factoria de Ficcion LA SIETE
Young adults
G Young adults Highly related
Upper and Medium, High with new
TL5 TV multichannel offer: ~ Medium classes classes technologies

Converting the
TV product into
commercial offer

Advertising most interesting targets:

- . ,
D Multichannel commercial

strategy 17

TELECINCO



ADVERTISING DTT

LUNES 13 MARTES 14 MIERCOLES 15 JUEVES 16 VIERNES 1T SABADO 18 DOMINGO 18 | LUNES 13 MARTES 14 MIERCOLES 15 JUEVES 16 MIERNES 17 SABADO 18 M LN
) [—<meog T oaiieon | T ColeccionsTE
gz Fusion sonors s TIENFO REFORTER] TIENFO 1 REFORTER]
0700 BOING. 0
(53 Silvestre y Piolin silvestre y Piolin 071
0730 TELECINCO ED, EDD Y EDDY Las Supernenas Las Supernenas o7 i COLECCIONISTA COLECCIONISTA
0745 HIHI PUFF Ben 10 Ben 10 074
08:00 BILLY MANDY Ben 10 Ben 08:0
085 SUPERNENAS Bakugan Bakugan 08;
0830 TRANSFORMERS. 08:3 ESTRENO JULIO ®
0845 TRANSFORMERS 08;
BAKUGAN 09:0
BEN 10 09:1 LA ACADEMIA EN DIRECTO 00USUN
09:30 DEVIVIR Vida Jimmy Vida Jimmy 09 MATCHGOLF
0345 Las Supernenas Las Supernenas 094
100 DE MAGENES SENSACION DE VIVIR Ben o sen 00 WAS QUE COCHES
. 41y 42 Ben 10 x [T
030 SENSACION DE VIVIR Bakugan n mec et
s w0
[MAS QUE COCHES GT
€ i Ros
DECOGARDEN BRICOMANIA
COLECCIONISTA DE
WAGENES cunYPAUT acaomun | a ackoEun
3 —— evomecto ex oiRecTo
3 sensacion e vivia [sensacion oe vive | sevsacion o vivis|sensacion oe vivie sewsacion oe vivie
CoiEcciowsTA | coreceiosTa | colecciowst | corecaiowsta | cotecciowsri |
-
= o
aon 0 losviouawTes | wosvisiuantes | LosvicanTes | tosvicuawres | tosviciaNTes =
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Ao e wwor | e reweonson
E 41| B a (DOBLE) musERES T musEres 1 museREs ¥ musERES ¥ musErES T
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TEGRWATIVGS — — WA | veaEs | ovESEe | VS | EeEe
TEECCO INFORMATIVOS TELEGCO . .
Some
sento
St roRHATIVOS
UN GOLPE DE SUERTE CINE ON CINEON Bakugan sakigan TELECINCO. INFORMATIVOS INFORMATIVOS
y T
‘Oltimo - OT:LAACADEMIA] Regreso a New Kerry | Las vacaciones de Campamento Lazlo Agallas Agallas T fuechce
Emma Norman Ed, Edd y Eddy Agallas Agallas
o s Agais Lo swpermess | tas Spernens
s achommin | wackomwa | wacaommia | wacaomwm | waachoewn | tascaomws | uaackosu
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SALVAME DIARIO M " EN DIRECTO. EN DIRECTO EN DIRECTO EN DIRECTO EN DIRECTO. EN DIRECTO. EN DIRECTO
e Narto 1
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Perdida en su memoria Entre enemigos. | |
secanoss | sexoencrechs
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e u ROI0Y NEGRO 2 = aoa [rerasnomay weenreerd  rwons | oEanockeon crmxcion +wva (o) hermacion wa o) .
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o A B re = Aoimacion +wa (0]
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753 CSIMIAMII ® MENTES CRIMINALES® [ASITACION + VA (25)
I ZE m wiuros whcicos
| Young adults | targets through TL5’s different channels and slots of the day
I — e — — ]

_— . . TL5 multichannel grid durin
Example of bundling in 4 the week July 13-19 2009

multichannel for young people 18
TELECINCO







FINANCIAL RESULTS

1HO9 1HO8 VAR %
TOTAL NET REVENUES 320.8 563.0 -43.0%
TOTAL COSTS 226.9 275.8 -17.7%
Personnel 394 42.2 -6.5%
Operating Costs 113.9 164.8 -30.8%
Amortizations & Depretiations 73.5 68.9 6.7%
EBITDA (1) 98.1 291.0 -66.3%
EBIT 93.9 287.2 -67.3%
Pre-Tax Profit 55.9 266.2 -79.0%
Net Profit Reported 62.2 198.9 -68.7%
Net Profit Adjusted (2) 74.1 210.7 -64.8%
EBITDA/ NET REVENUES 30.6% 51.7%
EBIT/NET REVENUES 29.3% 51.0%
NET PROFIT Reported/ NET REVENUES 19.4% 35.3%
NET PROFIT Adjusted/ NET REVENUES 23.1% 37.4%

(1) Post-rights amortization

- (2) Excluding the net impact of the amortization of
the intangibles related to the PPA of Endemol

D Consolidated Financial Results
A (Emillion) 20
TELECINCO -’




FINANCIAL RESULTS

1HO9 1HO8 Diff. in € million

Initial Cash Position -25.9 13.2 -39.0
Free Cash Flow 33.8 215.2 -181.4

Cash Flow from Operations 166.6 272.4 -105.9

Net Investments -92.4 -127.1 34.7

Change in Net Working Capital -40.3 69.9 -110.2
Change in Equity -2.8 -6.8 4.1
Financial Investments -0.4 -23.1 22.7
Dividends received 1.4 1.6 -0.2
Dividend payments -210.3 -317.6 107.3
Total Net Cash Flow -178.2 -130.6 -47.6
Final Cash Position -204.0 -117.4 -86.6
Free Cash Flow/Total Net Revenues 10.5% 38.2%

D Consolidated Cash Flow et (emillion)

statement 21

TELECINCO



FINANCIAL RESULTS

ST S Ll Vel )8 NET PROFIT (in million €)
EBITDA/ NET REVENUES (in %) NET PROFIT/NET REVENUES (in %)
295.5 291.0
211.6 210.7

1HO7 1HO8 1H09 1HO7 1HO8™ 1H09 *

* Adjusted Net Profit: excludes the accounting impact
(after taxes) of the amortization of the intangibles
resulting from the PPA of the Endemol acquisition.

: (€million)
. :
Margins -

TELECINCO




FINANCIAL RESULTS

FREE CASH FLOW (€ million)

107.4% 102.2% 45.6%
L 4 < L 4

FCF / NET REVENUES (in

1HO7 1HO08 1HO09

m FCF m Net Profit Adjusted @ FCF Conversion /NP Adjusted

A
D FCF generation

TELECINCO

e (€million)
23



FINANCIAL RESULTS

€ 92.4 million € 127.0 million
sr~21 2.4
34.3
39.0
1HO9 39.9 1HO8
51.3
I TV Rights TV Rights I Co-production Tangible &
non-Fiction Fiction Distribution Intangible Fixed Assets

® ’ Net Investments .-’-
24

TELECINCO




FINANCIAL RESULTS

€ millions
: Organic
1HO09 1HO08 FX Effectin € Growth in €

Net Consolidated Revenues 583.1 637.7 -4.0 -50.6

Cost of sales -486.2 -533.5 -1.6 -45.7

EBITDA 96.9 104.2 -2.4 -4.9

Net Profit -68.7 -65.2 -2.3 -1.2
-
D Edam Group 1HO09,

P&L Highlights 25

TELECINCO
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FINANCIAL RESULTS

1HO09 1HO8 VAR %
Gross Adv. Revenues 309.5 545.2 -43.2%
- Television 304.1 5395 -43.6%
- Other 53 5.6 -5.3%
Discounts -14.6 -25.5 -42.6%
Net Advertising Revenues 294.9 519.7 -43.3%
Other Revenues 25.9 43.3 -40.2%
TOTAL NET REVENUES 320.8 563.0 -43.0%
Personnel 394 42 .2 -6.5%
Rights Amortization 69.3 65.1 6.4%
Other Operating Costs 113.9 164.8 -30.8%
Total Costs 222.7 272.0 -18.1%
EBITDA adj* 98.1 291.0 -66.3%

* Post-rights amortisation

D Consolidated - (€million)
Profit & Loss Account (1) .

TELECINCO



FINANCIAL RESULTS

1H09 1HO08 VAR %
EBITDA adj* 98.1 291.0 -66.3%
Other Amortization & Depreciation -4.2 -3.8 11.5%
EBIT 93.9 287.2 -67.3%
Equity Consolidated Results -39.0 -20.7 n.a.
Financial Results 1.0 -0.3 n.a.
EBT 55.9 266.2 -79.0%
Income taxes 0.0 -74.0 n.a.
Minority Interests 6.3 6.7 -5.2%
Net Profit reported 62.2 198.9 -68.7%
Net Profit adjusted** 74.1 210.7 -64.8%

*Post-rights amortisation

**Excluding the net impact of the Amortization of the intangibles
related to the PPA of Endemol

(€million)

D Consolidated
Profit & Loss Account (Il) 28
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TELECINCO

FINANCIAL RESULTS

1HO9 1HO8 2008

Fixed assets 284.3 545.9 323.6

-Financial 228.7 487.9 264.5

-Non Financial 55.6 58.0 59.1
Audiovisual Rights and Pre-payments 211.6 245.2 190.7

-TV, Third Party Rights 118.1 124.4 96.6

-TV, Spanish Fiction Rights 24.8 32.7 27.3

-Co-production / distribution 68.7 88.1 66.9
Pre-paid taxes 80.7 14.0 26.3
TOTAL NON-CURRENT ASSETS 576.6 805.1 540.7
Current assets 172.8 243.3 251.8
Financial investments and cash 9.3 28.4 35.1
TOTAL CURRENT ASSETS 182.1 271.6 286.9
TOTAL ASSETS 758.7 1,076.7 827.6
Shareholders' equity 306.7 551.8 461.5
Non-current provisions 42.1 71.3 43.8
Non-current payables 15 1.6 0.2
Non-current financial liabilities 70.6 62.1 59.8
TOTAL NON-CURRENT LIABILITIES 114.2 134.9 103.8
Current payables 195.1 306.3 261.1
Current financial liabilities 142.7 83.7 1.2
TOTAL CURRENT LIABILITIES 337.8 390.0 262.3
TOTAL LIABILITIES 758.7 1,076.7 827.6

Consolidated
Balance Sheet

(€million)

29



Investor Relations Department

Phone: +34 91 396 67 83

Fax: + 34 91 396 66 92

Email:

WEB: http://www. telecinco.es/inversores/en

DISCLAIMER

Statements contained in this document, particularly the ones regarding
any Telecinco possible or assumed future performance, are or may be
forward looking statements and in this respect they involve some risks
and uncertainties.

Telecinco actual results and developments may differ materially from
the ones expressed or implied by the above statements depending on
a variety of factors.

Any reference to past performance of Telecinco shall not be taken as
an indication of future performance.

The content of this document is not, and shall not be considered as, an
offer document or an offer or solicitation to buy or sell any stock.

~ ol

-’
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