10ANOsenbolsa.

MEDIASETESpana.

006600
JAVIER URIA
CFO

Spain Investors Day
Madrid, January 14 2015




MEDIASETESpana.

MACRO ENVIRONMENT
The Spanish economy the recovery scenario is confirmed
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Projections GDP & Private Consumptions from Spanish Savings Banks Foundation (FUNCAS), unemployment from IMF
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TTV Consumption in Spain 1995 - 2014
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Source: Kantar media 3



MEDIASETeSpaﬁa. CONVERGENCE PLATFORM

EDIASETESpana.
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130% interest in La Fabrica de la Tele SL, 30% interest in Producciones Mandarina, 30% in Big Bang and 30% in Super Sport
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2014 Audience share evolution: Mediaset Espana
imcreases its audience
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2014 Audience share evolution: Telecinco leads,
increasing the gap with its main competitors
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MEDIASET ESPANA channels increase their audience in 2014

15 30,7

Telecinco Cuatro FDF Divinity Boing Energy MEDIASET ESPANA

vs. 2013 +1,0 +0,7 +0,6 +0,4 0,0 +0,3 +1,7

Source: Kantar media 7



espana. INTERNET

Mediaset Espaina’s webs, apps and social network penetration:
expanding in the fastest growing media

Mediaset Espana web pages in October: 33,9m unique users,
538,8m page viewed and 155,9m videos distributed

HERMANO

6,8m downloads of all the group’s apps

Mitele: 2’4m downloads in october: 48,5m videos viewed and 7,4m unique users
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Source: OJD, Comscore
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9M14 market share per media

Cinema o,s%OUtdoor

9M14 advertising market Radio

€Miillions

Television
Internet

Press/ Magazines

9M14 performance by media

+119,3€
9M13 9M14
= TOTAL ADVERTISING MARKET = TELEVISION L€ Internet
Radio Total MKT evolution:
+125,2m€
Outdoor
Cinema

. €Millions
Press / Magazines
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ADVERTISING

respana.
TV advertising market by quarters
FY13: -6% FY14e: +10%

FY12:-19%
\
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Source: Infoadex
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Adv Market sector’s weight 2000-2013
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Source: InfoAdex
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Mediaset Espana’s medias O9M14 TV advertising
advertising revenues market share

601,6

€millions  9M13 oaMm14
H TV (est. Infoadex) M Others

MED!ASETeSpaﬁa- .
066066 066 O9M14 TV commercial strategy

Audience Var% Seconds GRP(20”) C/GRP’s
oaMm14 30,6% +5,9% -0,7% +8,8% +3,6%

Source: Infoadex, Kantar media and Publiespaiia 12
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DIASETespanae. Actual shareholding structure

The leading TV platform in Spain

Free float P

% PRISA
41.55% 3.66%

Tresury 9.66% | Total issued shares:
shares 406,861,426

39,284,862 shares ES p ana

Buyback plan
v' Target: +/- €500m
v’ Situation: on July 24t 2014 we acquired 8,5% from PRISA for a total of €307,6m

(34,583,221 shares at a price of €8,892)
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MEDIASETESpana. FINANCIALS
9M14 consolidated financial results

eMillions IM14 IM13 VAR % 9M EBITDA margin*
Net advertising revenues 599.6 538,2 11,4% +68.1% 96,8
Other revenues 58,6 45,7 28,2% =2
Total net revenues 658,2 583,9 12,7%
Total operating costs 561,4 526,4 6,6%
Personnel 80,4 77,7 3.5%
TV rights amortisation 144,5 109.,0 32,6%
Other operating costs 336.4 339.7 -1,0%
EBITDA adj (1) 96,8 57,6 68,1%
PPA Amortisations 6,0 6,0 0,0% * EBI?Bg‘]fdj./Total revenues s
Amortisations & depreciations 6,6 6,2 7,4%
EBIT 84,2 45,4 85,4% .
O9M EBIT margin
Pre-Tax profit 25,0 30,4
84,2
Net profit reported 25,2 22,1 13,9%
EPS 0,069% 0,054 €
Net profit adjusted (2) 34,8 33,5 3.8%
EBITDA adj/ Total net revenues 14,7% 9.9%
EBIT/ Total net revenues 12,8% 7,8%
NET PROFIT Reported/ Total net revenues 3,8% 3.8%
NET PROFIT Adjusted/ Total net revenues 5,3% 5.7%

9M13 IM14

* EBIT/Total revenues

(1) Recurring EBITDA Adj, includes TV rights consumption
(2) Adjusted Net profit excludes all impacts from non cash items like PPA amortisation (on Cuatro and DTS) 14

* Adjusted excluding the treasury shares owned at September 30t 2014
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FINANCIALS

DIASETespana.
TAX ASSET

37,2 -69,7

D+ depreciation Tax credit used

Amortization
deductions pending

Deductions pending

Tax Credit as of
31/12/12

*Estimated as of 30/9/14 pending of adjustment according to the tax reductions for the years 2015 and 2016

Tax Credit as of
30/9/14*
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The virtuous circle of MES
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**Pro-forma consolidated P&L accounts under IFRS of Telecinco’s Group and Sogecuatro’s Group €Millions 16

Source: Kantar media (24h total individual audience share) and Infoadex
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