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MEDIASETESpana.

9M16 HIGLIGHTS

** Adjusted excluding the treasury stocks owned at September 30"

Source: Kantar media and Infoadex

006056000
OM16 AUDIENCE SHARE
C30,5%)
OM16 FINANCIALS - 24h total individuals
27,0%
€ Million 9M16 9M15 Var.
MEDIASET
Total net revenues 711,7 674,7 5,5% espaiia 16,9%
Total operating costs 5272 530,3 -0,6% % e
EBITDA adj* 144 .4 27,8% % A% o ’
EBITDA margin 21,4% Z || Tve ||Fortal | payTv| | Others
EBIT , 131,4 29,9%
EBIT margin 24,0% 19.5% OM16 ADVERTISING MARKET SHARE
Q43,8°u
NET PROFIT 131,8 113,8 15,8% e
EPS adjusted** 0,39€ 0,32€ 0,07¢€
MEDIASET
Free Cash Flow 161,7  21,3¢€ -
Net cash position 118,4 205,7 g
g 5,9% _— 4.2%
* EBITDA Adj, includes TV rights consumption = FORTA m
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TV Advertising market evolution 3.467,0

2.322,3 2.317

2.107,7 2.151,0 2.172,2

€ Million

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 E 2013 2014 2015

TV advertising market evolution TV market share among

conventional advertising media*

47 .,0%

€ Million [

aMvil3 amviia amMis aMI1l6 Source: Infoadex a9aMm1l3 aMml1l4a aMm15 =1,V b K53
*quarterly numbers just include the graphic formats




MEDIASETESpana.
ecocene 2M13-16 FINANCIALS

Audience evolution

- 31,3%
T 30,6% @

am13 amvi4g aM15 o9aM1le

Total net revenues evolution

€ Million
aM13 = 1)V e o9M15 o9M1le

Adv. market share evolution

43,7% 44,4% 43.4% .43,3%

oMI13 oam1i4a oM15 oaMvI1l6
Source: Kantar media and Infoadex

Cost evolution

568,0
532,6 537,3 (535.0)
e k
Cagr: +0,2%

€ Million

oaM13 oaM14 9M15 oamM16 4



oooco0e IM16 Group’s programming mix

In-house production vs. library in terms of broadcasted hours

g = o o Em E Em 5 Em E Em R M R Em M P Em 2 w2 Em 2 oEm ¥

i
12,3%
27,5% 33,2% p— Production with Olive BReconted I
42,5% ’ independent companies |
56,3% i .
70,1% ! I
: .
92,7% P . 1
99 0% roduced by Mediaset .
! 87,7% ' 228 Espafia |
72,5% I - . :
’ 66,8% | |- o '
57,5% 1 Production with :
43,7% - 32,1%  participated companies: :
29,9% ' > Lafabricadelatele |
I | » Mandarina .
_ _ 7,3% > Super sport |
GROUP CUATRO FDF BOING DIVINITY ENERGY BE MAD* '?ELECINCO ,I
N /
N . L
O3 In-house production O Third party rights * Broadcasting since April 215t 2016
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ecocene 2M13-16 FINANCIALS
EBITDA adj*. evolution

EBITDA margin/Total net revenues
' 25,9%
57,6
o
9,9%
€ Million
oaM13 oaMmi4g oaM15 oaMm1eée

* EBITDA Adj, includes TV rights consumption

Free cash flow evolution

€ Million

oaM13 omia o9aM15 oaMm16

Net profit evolution & EPS*

€ Million

o9MvM1i3 14 o9M15 ovi1i6e
** EPS (€) adjusted excluding treasury stocks as of Sept. 30t
Shareholders remuneration
3415
307,5
47,5
255,8
307,5 294,0 167,4
0 88,4
€ Million
FY13 FY14 FY15 9M1e
6

B Buyback E)Dividend



OM16 audiovisual consumption

Total audio-visual consumption (average minutes per person):
87% of consumption is Free TV (Linear+Non-Linear+OTT)

1% .
Y - Pay TV (Linear) by age gI’OUpS.
% £165Y and more
~ Pay TV (Non Linear)
1% 30% 26% D55-64‘{
|~ Internet 035-54y
: 6%
_ - 17% £25-34Y
Minutes per day 9M16 013-24Y
Free TV (linear) 211 33% e
Free TV li 48%'< 0
ree TV (nonlinear) 3. \ — I >. 52%
@ Free TV (Linear) MFree TV (Non Linear) [ Pay TV (Linear) .
ree near, ree on Linear, ay near . 8%
B Pay TV (Non Linear) OlInternet Pay v (Imear) 16 kﬂ%’f_ e :
e Y (el 13 TIV2016 [ MEDIASET ESPANA 2016 )

_ Internet video 15,7
Source: Kantar media and ComScore
(does not include mobile phones) 7



Spanish millennials (21-36 years old)

Spanish population Audience YTD*

8,9 million people Telecinco 14,9%

63,4% of them watch TV everyday Antena3

20,1%

Pay TV

Cuatro

79,9%
La Sexta

Lal

Total TV consumption:
160minutes

B Millennials E)Others

Weekly viewing trends*

Monday = Tuersday Wednesday Thursday Friday Saturday Sunday

2h30-7h00
7h00-14h00
14h00-17h00
17h00-20h30
20h30-24h00
24h00-2h30

Source: Kantar media and
Barlovento Comunicacion Wlinear M Non-linear *Average audience 1/1-18/10/16 8



Mediaset Espafna 9M16*
audience

37,9

34,0

31,9
30,5

aT OT1C 013-24 025-34

Source: Kantar media

* Average audience January 1st — September 30t 2016
TI: Total individuals

TC: Target commercial 16-59 years old

Leaders among all age groups (in particular millennials)

Prime time (22h30 — 0h30) 9M16>* audience

-

Total individuals

\

-~

-

Monday Tuesday Wednesday Thursday Friday Saturday  Sunday
MEDISETORRAIR: . | oo 32,8 29,6 | 33,9 | 34,0
e $ m 28,5 25,9 25,3 25,4 29,3 26,6
\ @ 14,9 15,4 203 178 | 152 14,9 16,9 j
13-24Y )
_ Monday Tuesday Wednesday Thursday Friday Saturday  Sunday
MEDIASETESpana. Ny 43,2 36,6 | 405 | 37,6 377 37,6
- % 34,6 31,6 29,9 29,4 28,5 26,8 28,9
\ @ 9,7 8,0 14,1 12,0 10,2 11,4 12,5 j
25-34Y )
Monday Tuesday Wednesday Thursday Friday Saturday  Sunday
MEDIASETESpana. | 34 4 40,2 33,4 37,2 | 364 | 344 | 365
ks % 32,3 30,3 30,4 30,7 | 27,9 30,2
\ @ 9,6 T | 15,6 13,1 10,5 12,0 12,2 j




TELECINCO

Cinema 5|CINEMA
2016: another outstanding year

Historic Spanish box-office results
2016YTD™* box-office results

Gross Box-office (€) Year

1 8 apellidos 57 7m 2014
Ranking of the 2016 most successful 6ross Boxoffice ¢ vascos :
Spanish movies 2 | The Impossible 42,3m 2012
1 A monster calls 17,2m* 3 8 apellidos 36,2m 2015
Cien afios de b catalanes ’
2 J 6,7m i 4 Los Otros 27,2m 2001
perdén '
" A
3 Cuerpo de elite 6,5m* MONSTER_ 5 |The Orphanage 25,0m 2007
KIKI, el amor se
4 6,2m CALL
hace FRSE RSy

o cowtas £ TR s o PACD LEGY

5 Zipiy Zape.. 2,4m

CIEN ANOS
DE PERDON

€ Million

Source: Rentrak as of October 261 2016; only movies released in 2016; *movies actually in the theatres 10



Internet

September 2016: the beginning of the new season VP a. i = N
Total videos viewed  Total pages viewed  Average number of
som  (Milion) 117 (MilliON) visits per user Al
7 7* L CALM
=5 rusN OFF
~a AKAMAI

MEDIASET
espafa.

MEDIASET
espana.

Video views ranking per ~ Total  Minutes per

32m
- MEDIASET
@ espana.

minutes unique
(million) viewer

. MEDIASETeSpa

media company

4h21minutes
per person:
our best record




MEDIASETESpana.

9M16 HIGLIGHTS

** Adjusted excluding the treasury stocks owned at September 30"

Source: Kantar media and Infoadex

006056000
OM16 AUDIENCE SHARE
C30,5%)
OM16 FINANCIALS - 24h total individuals
27,0%
€ Million 9M16 9M15 Var.
MEDIASET
Total net revenues 711,7 674,7 5,5% espaiia 16,9%
Total operating costs 5272 530,3 -0,6% % e
EBITDA adj* 144 .4 27,8% % A% o ’
EBITDA margin 21,4% Z || Tve ||Fortal | payTv| | Others
EBIT , 131,4 29,9%
EBIT margin 24,0% 19.5% OM16 ADVERTISING MARKET SHARE
Q43,8°u
NET PROFIT 131,8 113,8 15,8% e
EPS adjusted** 0,39€ 0,32€ 0,07¢€
MEDIASET
Free Cash Flow 161,7  21,3¢€ -
Net cash position 118,4 205,7 g
g 5,9% _— 4.2%
* EBITDA Adj, includes TV rights consumption = FORTA m

12
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MACDOUGALL

SESSION i

MONSTER_
CALLS

9M16 results presentation

(January - September)

THE ORPHANAGE o THE IMPOSSIBLE

Madnid, October 26% 2016




